
Formed a year ago in Paris, (the Dismantlers) 

are one o f  several French groups on a crusade agajnst consumerism and aggressive advertising. Staging 

high-profile protests across the country, the group de- 

mands that advertisements in public spaces be restrict- 

ed to dimensions o f  50 x 70 cm (the maximum size for 

political posters). This March, the Déboulonneurs won 

a huge symbolic victory at a trial when they were found 

guilty ofvandalizing billboards, but only fined € 1  -vast- 

ly less than the £75,000 and five years in prison which 

they could have incurred. Alex Barret, one ofthe found- 

ing members who was involved wrth the trial, shared 

his thoughts with 2:: c*e r 

(J. How do you find the public reaction 
of'the public and of the nledias vis-à-vis 
the trial and your activities? 

LVe benefit from a large sympath!] 
from the public. Why? Our criticism of 
the invasion by advertisements is largelj 
shared by the public (according to a poll 
by Le Monde. 77 percent of respondents 
feel that t l~ere  is EOO much advertise- 
ment). Our approach is perfectly non- 
~ ~ i o l e n t ,  respectfui of the public. of  the 
police aiid institiitions. and of  non-ad 



material. We have a measured and open

discourse,  and our  cr i t ic ism of the ad

system is  sol id  and coherent  enough so

that people can rally around it. The mas-

s ive ant i -ad âct ion (Stopub) ofzoo3 in

the Parisian sublva,vs and in zo other

French cit ies allorved us to start to open

l h e  d e b a t e .  .  .  S i n c e  t h e n .  i n  t h e  p L : b l i c

e1 e,  at lver t isernent  \vJS no Ionger so in-

nocent  and inof fensive.

.  Acco rd ing  to  )  ou r  g roup .  r r  ha t  a re

the negatives effects ofexcessive adver-

t is ing in  the publ ic  space?

The  env i ronmen t  i s  be ing  p l . r ced  i n

danger.  .  .  the heal th consequences

t  a l coho l ,  i ndus t r i a l l r  - p roduced  food .

obes i r v .  ano re r i a )  a re  be ing  i nc reas ing -

ly  recognized.  We normal ize industr ia l

p roduc t i on  by  om i t t i ng  t he  p i i l ag ing  o f

ou r  p lane t  and  the  soc ie l  exp lo i t . t t i on

of  popular ions oFr ich as rvel l  as poor

coun t r i es  .  .  .  We  se l l  o f f  pub l i c  sp l ce

r,vhich is, in fact, privatize d by business-

es.  The publ ic  space is  conf iscated by

these businesses:  i t 's  an assaul t  on our

democracy.

f): The Déboulonneurs have received

fines that were vâstly reduced from their

original amount. Do these results en-

courage you?
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also touched by the problems that we

solve . . . We choose civil disobedience

because there are no other  means of  ac-

tion to make ourselves heard, and that,

faced rvith the inertia of public powers,

the impossib i l i ry  to  make progress by le-

gal  and judic ia l  means.

Q: What activit ies do you foresee in the

future?

We pursue our  ant i -adver t is ing act iv i -

t ies every month, and multipl,v the col-

lect ives in  a l l  the regions ofFrance in or-

der  to provoke a profound debate on the

funct ion of  the ad s l ' Is tem (notabl1, ' the

collusion beno',een the media and the ad-

vertisers, rvho prevent us from treating -

correctlv, and in-depth - all the subjects

oFsociery that  aFfect  our  l i fesry le,  l iber-

ties, environment, the responsibil igv of

corporations, and liberalism).
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